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Non-Subscribers 



Trends Amongst 
All Audience Members



43 people (White)

4 people (Black)

1 person (Black/White)

2 people (Asian)

1 person (Asian/ White)

1 person (American Indian/Black)

1 person (Hispanic/White)

4 people (Prefer not to answer)

1 person (Jewish)

Total: 58 people



21 people (51-64)

13 people (36-50)

12 people (65 +)

7 people (26-35)

5 people (18-25)

Total: 58 people



19 people (9+)

15 people (4-8)

10 people (First show)

14 people (2-3)

Total: 58 people



Top 5 Responses “I received emails from 
PlayMakers” (19 people)

“Someone told me 
about it” (19 people)

“On social media” 
(10 people)

“I got a postcard in the 
mail” (8 people)

“On the radio” 
(7 people)

*Respondents were allowed to choose multiple answers



Top 5 
Responses

“It addresses topics 
I am interested in”
(33 people)

“I love spoken word”
(26 people)

“I love theatre”
(25 people)

“I am a fan of Kane’s 
work”
(18 people)

“Someone told me it 
was worth seeing”
(17 people)

*Respondents were allowed to choose multiple answers



TOP 4 RESPONSES

This week (26 people)

Several weeks prior (14 
people)

At the box office just before 
the show (5 people)

When the show was 
announced (3 people)



TOP 3 RESPONSES

Significant Other (23 people)

Friend (11 people)

Attended Alone (8 people)



Extremely Satisfied (56 people)

Somewhat Satisfied (1 person)

No response (1 person)



24 people 
(Positive)

3 people 
(Negative)

1 person 
(Neutral) 



Comments Summary 

Non-subscribers 
generally praised Kane 
and the performance as 
a whole while 
complaining about the 
open seating. There 
were several audience 
members expressing an 
interest in seeing 
similar shows. 



Trends Amongst 
White Audience Members



17 people (51-64)

10 people (65 +)

8 people (36-50)

5 people (26-35)

3 people (18-25)

Total: 43 people



13 people (9+)

13 people (2-3)

12 people (4-8)

5 people (First show)

Total: 43 people



Top 5 Responses “I received emails from 
PlayMakers” (14 people)

“Someone told me 
about it” (10 people)

“On social media” 
(8 people)

“I got a postcard in the 
mail” (8 people)

“From PlayMakers’ 
website” (8 people)

*Respondents were allowed to choose multiple answers



Top 5 Responses “It addresses topics I am 
interested in”
(23 people)

“I love theatre”
(18 people)

“I love spoken word”
(16 people)

“I am a fan of Kane’s 
work”
(13 people)

“It sounded entertaining”
(13 people)

*Respondents were allowed to choose multiple answers



Breakdown of Responses

This week (20 people)

Several weeks prior (12 
people)

Other (7 people)

When the show was 
announced (3 people)

At the box office just before 
the show (1 person)



TOP 3 RESPONSES

Significant Other (24 people)

Friend (15 people)

Family Member (6 people)

*Respondents were allowed to 
choose multiple answers



100% of white audience 
members were 
extremely satisfied with 
‘Temples’



Trends Amongst 
Audience Members of Color



4 people (Multiracial)

4 people (Black/AA)

2 (Asian)

Total: 10 people
● Asian,White/Caucasian
● American Indian/Black 

or African American
● Hispanic or 

Latino/Caucasian
● Black or African 

American/Caucasian



4 people (36-50)

2 people (51-64)

2 people (65+)

1 person (26-35)

1 person (18-25)

Total: 10 people



4 people (9+)

3 people (4-8)

3 (First show)

Total: 10 people



TOP 3 RESPONSES

Someone told me about it
(6 people)

Received Emails (3 people)

On social media (2people)

*Respondents were allowed to choose multiple answers



*Respondents were allowed to choose multiple answers

Top 4 
Responses

“It addresses topics I am 
interested in”
(8 people)

“I love spoken word”
(8 people)

“I love theatre”
(5 people)

“Someone told me it was 
worth seeing”
(5 people)



Breakdown of Responses

This week (4 people)

At the box office just before 
the show (3 people)

Other (2 people)

Several weeks prior (1 
person)



TOP 3 RESPONSES

Friend (4 people)

Significant Other (3 people)

Attended Alone (3 people)

*Respondents were allowed to choose multiple 
answers



100% of audience 
members of color were 
extremely satisfied with 
‘Temples’



Trends Amongst 
Audience Members 18-50 



13 people (36-50)

7 people (26-35)

5 people (18-25)

Total: 25 people



16 people (Caucasian)

4 people (Multiracial)

3 people (No Answer)

1 person (Black/AA)

1 person (Asian)

● Hispanic/Caucasian
● American Indian/Black or 

African American
● Asian/Caucasian
● African American/Caucasian



8 people (First Show)

8 people (4-8 shows)

7 people (2-3 shows)

2 people (9+ shows)



TOP 3 RESPONSES

Someone told me about it
(15 people)

On social media (6 people)

Received emails (5 people)

*Respondents were allowed to choose multiple answers



Top 5
Responses

“It addresses topics I 
am interested in”
(12 people)

“I am a fan of Kane’s 
work”
(11 people)

“I love theatre”
(10 people)

“I love spoken word”
(10 people)

“Someone told me it 
was worth seeing”
(10 people)

*Respondents were allowed to choose multiple answers



Breakdown of Responses

This week (10 people)

Several weeks prior 
(6 people)

At the box office before 
show (4 people)

Other (4 person)

When the show was 
announced (1 person)



TOP 3 RESPONSES

Significant Other 
(12 people)

Friend (11 people)

Family Member/Attended 
Alone (3 people)

*Respondents were allowed to choose multiple answers



100% of audience 
members aged 18-50 
were extremely 
satisfied with ‘Temples’



Trends Amongst 
Audience Members 51-65+ 



51-64 (17 people)

65+ (12 people)

Total: 29 people



23 people (Caucasian)

3 people (Black/AA)

1 person (Asian)

1 person (Other)

1 person (Other)



14 people (9+ shows)

7 people (2-3 shows)

6 people (4-8 shows)

2 people (First show)



*Respondents were allowed to choose multiple answers

TOP 3 RESPONSES

Received emails
(12 people)

On the radio (5 people)

Postcard/Social Media/Someone 
told me about it (4 people)



Top 4
Responses

“It addresses topics I 
am interested in”
(19 people)

“I love spoken word”
(14 people)

“I love theatre”
(13 people)

“It sounded 
entertaining”
(9 people)



Top 3 Responses

This week (14 people)

Several weeks prior 
(6 people)

Other (5 people)



Top 3 Responses

Significant Other (16 people)

Friend (7 people)

Family Member/Attended 
Alone (5 people)



96.4% of audience 
members aged 18-50 
were extremely 
satisfied with ‘Temples’



Subscribers 



76 people 
(Extremely satisfied)

5 people 
(Somewhat satisfied)

3 people 
(Neither satisfied or 
dissatisfied) 

3 people 
(Extremely dissatisfied)

1 person 
(Somewhat dissatisfied)

Total: 88 people



34 people 
(Positive)

10 people 
(Negative)

5 people 
(Neutral) 



Comments Summary Subscribers generally 
praised Kane and the 
performance as a whole 
while complaining 
about the open seating 
or not being able to 
hear or understand the 
performers



Trends Summary 



All Non-Subscribers
Predominant Age Group: 51-64 (36.2%)
Predominant Ethnicity: Caucasian (74.1%)
Number of PM Shows Seen: 9+
Most Effective Advertising: Emails & Word of Mouth
Top Reason for Attendance: The show addressed topics of interest
Time of Ticket Purchase: The week of the performance
Most Attended With: A Significant Other



White Non-Subscribers
Predominant Age Group: 51-64 (39.5%)
Number of PM Shows Seen: 9+ or 2-3 (Both 30.2%)
Most Effective Advertising: Emails
Top Reason for Attendance: The show addressed topics of interest
Time of Ticket Purchase: The week of the performance
Most Attended With: A Significant Other

~74% of total non-subscriber audience (43 people)



Non-Subscribers of Color
Predominant Age Group: 36-50 (40%)
Number of PM Shows Seen: 9+ 
Most Effective Advertising: Word of mouth
Top Reason for Attendance: The show addressed topics of interest, 

  love for spoken word
Time of Ticket Purchase: The week of the performance
Most Attended With: A Friend

~22% of total non-subscriber audience (10 people)
Please note: such a small data pool may not accurately represent 
the opinions of all POC in this context 



Non-Subscribers 18-50 
Predominant Age Group: 36-50 (52%)
Predominant Ethnicity: Caucasian (64%)
Number of PM Shows Seen: 4-8 or their first (Both 32%)
Most Effective Advertising: Word of mouth
Top Reason for Attendance: The show addressed topics of interest, 

  close 2nd: being fans of Kane’s work
Time of Ticket Purchase: The week of the performance
Most Attended With: A Significant Other
                                    close 2nd: Friend

(25 people)



Non-Subscribers 51-64 
Predominant Age Group: 51-64 (58.6%)
Predominant Ethnicity: Caucasian (79.3%)
Number of PM Shows Seen: 9+
Most Effective Advertising: Emails
Top Reason for Attendance: The show addressed topics of interest
Time of Ticket Purchase: The week of the performance
Most Attended With: A Significant Other
                                  

(29 people)


