




❖ Our Goals

❖ Strategy

❖ Tactics

❖ Timescales

❖ Budget

❖ Summary 



❖ Increase organizational awareness - both locally 

and nationally

❖ Provide resources that continue to build 

credibility

❖ Engage the local Chapel Hill community



❖ Attract potential donors and alumni through 
UNC-Chapel Hill student population 

❖ Gain the trust of the target audience by providing an 
accessible resource that distributes information and 
advice 

❖ Leverage sponsorships and social media platforms to 
raise awareness for JIF and its mission



❖ Informational posts

❖ Links to blog articles

❖ Event page invites

❖ Emotional content

❖ Podcast clips

❖ Fundraising bingo 

❖ Target moms 

(demographic)

❖ Links to blog articles



❖ It all began with a UNC Student
❖ Value of a student workforce

➢ Passion
➢ Innovation
➢ Collaboration
➢ Cost-efficiency
➢ Sustainable growth

“The Jordan 
Institute is 
catalyzing 
change for 
America’s most 
vulnerable 
families...





❖ Produced and run by the podcast committee 
within the JIF Catalyst Program

❖ The podcast will produce content related to 
JIF’s mission with both serious research and 
fun tips for families 

❖ It will feature guests with influence and/or 
credibility 

❖ The podcast will be promoted on all of JIF’s 
social media channels and will run adjacently 
with the blog 

Mock up of podcast cover 
art branded with JIF logo



❖ Enhance the existing blog
❖ Should emphasize content regarding research and topics 

related to JIF’s mission
❖ Pre-Podcast: Post once a week
❖ Blogs will serve as supplementary enrichment for 

podcast content
❖ Easily shareable on social media



















❖ Used accessibility and familiarity with students to collaborate
❖ Research with UNC students transferred into the creation of archive of 

resources

Followed a strategy in order to promote and establish the 
necessary credibility to widen the impact of an organization 
that is representative of the ways that UNC students are Tar 

Heels for life




